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Policy

Vision Integrated Exchange is regulated by the Financial Conduct Authority "FCA")
registration number 923324.

Vision Integrated Exchange are obliged to follow the client money rules in the FCA's Client
Assets Sourcebook ("CASS"). CASS rules require Vision Integrated Exchange to ensure a clear
segregation between Client Money as defined in CASS and money that belongs to the firm.

All client money is held on trust for clients in segregated client money bank accounts. Vision
Integrated Exchange exercises due skill, care and diligence in the selection, appointment and
periodic review of the financial institutions where Client Money is held.

We keep and maintain books and records of all client money held on your behalf and this is
shown in the daily statements you receive in accordance with Client Money Rules.

It is not our policy to pay interest to you on any client money and you acknowledge that you
therefore waive any entitlement to interest under the Client Money Rules or otherwise.



	Introduction
	Purpose and use
	Scope
	Responsibilities for this Policy
	Compliance with this Policy
	Review
	Related Documents (List is not exhaustive)

	Background
	Policy Statement
	Vulnerable Customers Definition
	Approach to vulnerable customers
	Identifying the signs of a vulnerable customer
	Indications of vulnerable customers

	Product and Service Design
	Customer communications
	Training and Coaching
	Recording Information
	Signposting, High & Immediate Risk
	Account Review
	Complaint and Dispute Handling
	Monitoring and MI
	VIEXS Approach to TCF
	Outcome 1 - consumers should be able to deal with firms where the fair treatment of customers is a key part of the corporate culture
	Outcome 2 - products should only be marketed and sold to those consumer groups for which they have been designed.
	Outcome 3 - consumers should be provided with clear information and kept appropriately informed before, during and after the point of sale.
	Outcome 4 - consumers are provided with suitable advice which takes account of their circumstances
	Outcome 5 - consumers are provided with the product performance they have been led to expect by firms with which they deal and the associated service is both of an acceptable standard and as they have been led to expect.
	Outcome 6 - consumers do not face unreasonable post-sale barriers from firms when they want to change product, switch provider, submit a claim or make a complaint.




